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SUMMARY

1. Title: Development of alcohol consumption guidelines and publicity materials that can be
used by Public Health Centers

2. Purpose:
— The purpose of the study was to develop definition of standard drinks, guidelines for

moderate consumption of alcohol, and educational media for publicity of the alcohol
harm prevention campaign
— The researchers aimed at developing appropriate media usage and materials to increase
awareness of the harm caused by alcohol abuse, and developed campaign events for
the publicity of the alcohol problem. Evaluation indicators for the events were also
developed.
—The goal of the study is to prevent the harmful result of alcohol use through effective

alcohol harm awareness campaign programs.

3. Scope and Methods of the study
A. Scope of the study

- Develop operational definition of moderate consumption of alcohol and standard drinks

- Develop an alcohol drinking guideline and produce design and plan of the media and
material

- Develop evaluation indicators for campaign events for alcohol problem awareness program

- Develop manual for campaign events that can be used by educators in the local public health

centers

B. Method of the study

- Analysis of international and domestic educational materials



- Analysis of alcohol consumption patterns among general adults and college students
- Literature Review

- Collection of recommendation from professional clinical organizations

4. Result of the Study

- An operational definition of moderate consumption of alcoholic beverages in this study was
a person’s behavior to reduce level of drinking or to stop drinking alcoholic beverages.

- The survey sample was 1,000 persons for the general adult population based telephone
survey. The survey sample for college students was 658 persons. The result of the survey
on alcohol use patterns showed that average consumption was 8drinks for a man and
3drinks for a woman(l drink equals 9 grams of pure alcohol). Adults felt drunk when a
man consume 19 drinks and a woman drinks 7 drinks. College students’ consumption was
higher than the general adult population. A male student consume 12.7 drinks and a
female student consume 9.4 drinks in average. It was found that heavy drinkers among
college students did not feel the need of reducing alcohol consumption.

- This study also collected comments from local public health center’s alcohol educators.

Local health center’s officers who were in charge of alcohol program had many concerns

regarding the effectiveness of the campaign. There are too many drinking scenes on TV

programs and this interfere their efforts. The officers wanted strong support and assistance
from the central government, because alcohol drinking culture hardly accept the harmful
effects of alcohol use.

The result of this study produced a drinking guideline for the adults. About 2

drinks for a man and one drink for a woman was recommended and there was a
weekly limit of alcohol consumption. In addition, we set high risk drinking limit

in accordance with the WHO's recommendation.

For publicity of the alcohol drink guideline, researchers developed 36 page
business- size- card, 16page booklet, one kine of poster, and 6 kinds of movie

storyboard.



- To actively involve the public in the alcohol awareness campaign, the researchers
developed a manual of event plan that can be used by the local public health

centers.

5. Conclusion

- It is anticipated that many governmental efforts are needed to decrease the level of
alcohol consumption in the country.

- We need variety of educational materials and the government had to increase
support for the campaign.

- It is expected that local public health centers’ alcohol educators can increase their
ability for the alcohol awareness campaign with the media and materials
developed by this study.




