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Food producers and caterers give priority
to consumer interests in relation to food

* |ncrease the provision of informatlon about allergens,
Including In catering establishments
* Work with relevant organisations In Scotland and
Northern Ireland to:
- Continue to achleve reductions In levels of
saturated fat, salt and calorles In food products
- Encourage the development, promotion and
avallabliity of healthler options when shopping
and eating out

~ Make sure that portion sizes appropriate for
a healthy dlet are avallable and promoted

Business compliance is effectively supported
because it delivers consumer protection. This
will include a focus on effective, risk-based and
proportionate regulation and enforcement

= safeguard consumers by m
to comply with regulat

* Support economic growth by removing unnec
burdens on busine: and performing our expec
functions effectively

Ing It simpler for businesses

sary
ssLirance

Use our knowledge of what works in driving up business
:ompllanre and In particular empower consumers to
e and Influential In the market place

to thrive by focusing Intervention
on non-compliant businesses, ensuring the non-compliant
do not benefit at the expensa of the compllant

re proportionate, r sad and effective
ag 1 by strengthening our engagement In the EU
and In International forum

* Work Internationally to design a model for a new
regulatory and enforcement regime for ensuring meat
controls are effective, risk-based and proportionata

FSA/1677/0413

Imported food is safe to eat

Consumers have the information and
understanding to make informed choices
about where and what they eat

» |mprove public awarerness and use of messages
about good food hyglene practice at home

* |ncrease provision of information to consumers
on the hyglene standards of feod premisas when
they choose where to eat out or shop for food

* Work with relevant organisations In Scotiand
and Northern Ireland to Improve publlc awareness
and use of messages about healthy eating

Food produced or sold in the UK
is safe to eat

= Reduce foodborne disease using a targeted
approach — tackling campylobacter In chicken
as a priority

e |ncrease horlzon scanning and Improve
forensic knowledge of, and Intelligence on,
global food chains to Identify and minimise
the Impact of potential new and re-emarging

risks — partlcularly chemical contamlination

A}3: FSA Strategy to 2015(updated May 2013)

http://multimedia.food.gov.uk.multimedia/pdfs.strategy.pdf
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— Public Health Agency (PHA)

— Scottish Government Health Improvement Directorate

— Department for Public Health and Health Professions

— Food Standards Agency

— Safefood

— National Institute for Health and Clinical Excellence (NICE)
— Department for Environment, Food and Rural Affairs (DEFRA)
— Department for Rural Affairs

— Department of Agriculture and Rural Development (DARD)
— The Environment Agency

— Scottish Environment Protection Agency (SEPA)

— Scottish Government Rural Directorate

— The British Medical Association

— Office of Communications (OFCOM)

— Audit Scotland

— Health & Safety Executive

— Office of Fair Trading

— World Health Organisation (WHO)

— British Dietetic Association (BDA)
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T o AN BAUZR (SR Hol g A $9)
— Food Hygiene Information Scheme
— Food Hygiene Rating Scheme
— Scores on the Doors
— "H" for Hygiene Award Scheme
— Food Hygiene Assessment Scheme
— Food Hygiene Award
— Food Hygiene Inspection Rating Scheme
— Food Hygiene Star Rating Scheme
— Food Safety Star Rating Scheme
— Ratemyplace
— SafeZeat
— Smilesafe
— Other

Q9

ke w719 AAEE AL HEL FuhsAL ) ske FaolA §471% o

3 g Aot o]F EAY 4] = AL TAL7}?
— Food Hygiene Information Scheme
— Food Hygiene Rating Scheme
— Scores on the Doors

— None of these
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