AR R A|ES] 5829 B

el

of
)

2 AFE AEY § A|EE B3 ATFAHES] o]fo] F5F m
AHER) AAR ) AIE EANE AR BHO R AZH
Q3te] 7|5 E 2 (TAM: Technology Acceptance Model)< ©]-4-3]
o AZE ATEIS AASAE At AFEFA ARE TS8R
+ SHHTE F33 1% (Subjective Norm), AZH(FE B AH|2)e] A
(Output Quality), JUAIE 3] (Perceived Playfulness)< AR
I EE TAMETS AR E {84 (Perceived Usefulness), A E
AFE-H o)A (Perceived Ease of Use), AFS-El = (Attitude Toward Use),
g} F o] % (Behavioral Intention)E AFE3IGTE 187 84 A4S 9%
ZEHEE AAALE(Actual Use)d ] Alo]E F=AE(Web Site
Loyalty)& AHE-sHth AFEE ] 7 HAE5S ASHCE #9317] S8t
of AHgHE FEAARLS A7l (http://www .healthguide.or.kr) 3]
AS R ANFAL, AFEFS 7MHFTS FE2UA A (SEM:
Structural Equation Modeling)2 AFE3}ItE & A9 7EAA S &
ste] BAE FAAR AFATE v 2ok AA, i1 FHA A
A ARlEY AEH AG(FAR)N GES ok 24, FEY] FL /34,
T84, B, SAE BEF F(HY foe JFS F= 48 delth
71 TAM®| 7ML i AA = ATk AA, 5 E7F AR 74
To fogk JEFs A= AR yepsth dAl, TAM S| w7l &)= vi
T o AR UEhsth oA, AR §) AlolES] FEAEE PRt
7h AR 2 AR Yehgon, AYola B sAEY] &=}
HAIES F8% BHth 2 A2 Yyt 2 A9 9o 7|€ TAM
o] &S Sste] AAE § AlES £84 HUHY] =7 E AHE )
ALOE 87 H7tol| Hgate] AFTFOEMN ARHE § Alo|ES 87
37t 81X % TAMSO] W47t Aol 7hsslths AS BTk

S

-

F80: AP, WAIOIE, 3879771, 71&3-8 2%, FEYHA

*

FHR AN AT HA T

e
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1 Qo] oy

QEle] FAT HFS 719 AATES BE ANANE B
Q1 ABETFTE AR A B AR A] AES Fol &
& 27

1 S7FtaL e, olof wha} JAElE o]§-3 Hzie]

1)9] f55 A% e-Health= HHZQ] |2 z2] A =tk o]

e-Healthol Al AlF=E A7GRE JAEUS 5

< & 4 ool W}t e-Health A¥]AH(Consumer)®] J&2 wf9- F

3tk 53], e-Health AWz B4, BZGE FA, 9 Aol EvE 2891
'3'

AY SozvE xvu 49 SAE ApaiL ool 54 ted

of

oJAPA g ol %04’5}715 d3tarl ¢ E} Fox & Fa110W5(2003)~ Hl= Al
o] 93 3 (HA 1] 80%)7F AAARE A7) 918t (Online
Health Seekers) IEIUlS ARG-slAL Ikl Bsty lvh 2]y -2
uelke] ¢ AUl o] 8x19] 844%7) JEYS B3] AYAHRE o)&
3t 7ol om, o5 F 238%7t T 13] ol F71HOR o) gstaL gl
= Ao® Yehta ATHEAY 5 2003). 3k F¢] ARARE o] &
st QIEUl o]§2ke] F7het BlEe] eIl AP RE A|lFshe
) AtolE S Z74sted 20049 119 A4 578070 & 1999 109 747
el wlsl 77 7F S7HeE Ao 2 UEbReh(EEIR 5, 2004).

1) el A9 QB 0] &8-S 20001 129 AA| AF9) 447%<) 19040 A 20043
129 A 702%%) 31580 EZ F4:3] S7Fst UTHE=AEY F8-¢, 2004).

A7BAB 3 MY £8291 24 145

51 s elolu} ZZ oA NE-E AH7])E(Information Technology)2]
T8l thet e Brketr] flste] A d FotF B2 A77F Aol &
th AE7|zo] 58 #g o|2FQ EUZl He B3 vfg- theksith
dFoME ARkl AREA7E dabAl HH7)E ol &g A lA
(Application)& A& sl= 385 APstal d5at7] s 7P BHz o
2 AREShs B¥o] Davis(1986)7F AkgE TAMeO|t 7]Ee] thH-E2
ATE TAMY 49 TAM 59 A7ke] HwE 53 Ju7|E] &
785 St Aok TAME o]§3 B2 7 7hedl, 1990 Ank7t
A TAM<S @3] AFse d+5°] B%il(Mathieson, 1991:
Subramanian, 1994, Szajna, 1996), 71 ©]35F & HI7IA TAMS
@ S A TAME e S fse) gol e
AtHTaylor & Todd, 1995; Chau, 1996, Agarwal & Prasad, 1999;
Venkatesh & Davis, 2000). ©] A7 AAZ F WFsS TAHH2
2 Bdd] F7RFeRA TAMS] d9ge wolua vk 1y
TAME] 7|& AFE2 - 23] ARSI ARG Al= AZE
dloje] gaeol]l =3tEo] 7] wjZel oJAFE = ) A|ES] 783
ejoll thek TAM O] 2 &Htel tigh A¢7F &ks] Kl wofof & Aoltk

2. Ae] B4

B gL J1Ee] TAM Ea@% 343 TAM 2EE 7MIOE e-
Health Z:H]7jel) ek A4 81 Al 5830915 AHHo|T o)
o7 AZS) Slske) MR A 2
&3} v,

A, AR R ARG S84 Bl 9T FE 22 Aws

AT
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HEA 2 Fopol| A= ofe] thE dollA] AREAR] 83 AR
ZAlSRe Qrge] salsel Stk oled AT I ARSAISS e
02 = ook ‘jﬁé(lntentlon based Model)3} #FUA 0] o] &
719ke & SEA1EARE S (Innovation Diffusion Models) 2 2 v 4 9ith
o rrIftR o 2= HE| XY Fo|E(TRA: Theory of
Reasoned Action)¥} ©o]& 73t A& dl5olE(TPB: Theory of
Planned Behavior), J18]7 TRAE F33 AH7|EFES RS (TAM:

M F

e
e
S

Technology Acceptance Model)S & 4 th

1) &2|HSH=0|=(Theory nof reasoned action: TRA)

TRAE= 94FoR oicd 3ol FFe A48l Add AT=
Argl e el A de] A Edo|th(Fishbein & Ajzen, 1980). TRA
T AR ol87Fe R ARl AR AlREe] AR sjelM deEl A<l
WAoo FFely] wTol Al f9ls FAetAl sk Bkl s
AR hs 7S k3L Jth(Davis et al. 1989: Bagozzi et al, 1992:
Gallion, 2000: Moon & Kim, 2001). @& TRAE (19 1)3% 720
off FFS FRLA k= Al dF ek (Behavior Intention)s
TAsHe W5 (Actual Behavior)e] 24 2%l =™, gL o3 3}

AR A9 409 B 147

o= 7he19) Bl (Attitude Toward the Behavior)9} 53
(Subjective Norms)ol] AAE = AL o|22 0 2 Wa3Flsly gith

iy
=
oE

gz 7t 5ol et =
(Beliefs & = (Attitude toward
Evaluations) Behavior) R L= A7 8%
(Behavioral (3  (Actual
WA A3 i i
T A 27 =2 Intention) Behavior)
(Normative Beliefs & -3 o
L (Subgective Norm)
Motivation to comply)
A, AuA2He] ATASE AR FEHEE A v 4
glo] tigt I5FES TRAONA 7HATE AR 8300l S vA]
T AloE Ak oy oRHSEe] Hel 734 S Bl kel

ot} Dav1s(1989)“ AFE7|E AR 7149 o
Technology Acceptance Model)< Xﬂ}\]@]—?i\:}.

2) 7125228 (TAM: Technology Acceptance Model)

TAMZ TRAE ©|24 W7o & st 7i1e] Fr7e e 5
] 53t7] f1gk EP O & Davis(1989)dl] el 7Hdt=loi ey TAM (C1
d 2)9} o] JHI)E 78] AHaclel digh S AlFsiy QXH
+2A(PU: Perceived Usefulness)d} ¢IX|E AF2H X (PEOU:
Perceived Ease of Use)o] AFHAILHS AMEsl= g AL
AA AHEg skl Aol wig- Fagk Mo E AA s A tH(Davis,
1989). 5. TAM== QIAIE 843 IAE AREH o] WFE ARE-sto]
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AAE A

(Perceived |
R Usefulness) AR i Ee PEoe AR
(External (Attitude 9= (Behavioral [ (Actual
Variables) ol2)8 AH-HA| / | Toward Use) Intention) System Use)

(Perceived
Ease of Use)

E3] TAM2(Venkatesh & Davis, 2000)+ TAMS 3A|A AL A
Qe ERANGERATE, AR, olmA)e AAET ERAH (4G
J. &%%@ Ashe] AN, Ao Lo))o] AHEAte] fo] Fo
Fe v3 the RS 9t An(2005)2 TAM2E QX}/AZJO}O:]
ICTAM (Information and Communication Technology Acceptance
Model) & AA8k3A2H, 53] e-Helath 4:H]AFe] SIALO|E FE-HiE A

Wty =317 YelAe A FA (compatibility), 314 (perceived

>,

o°"

playfulness), 18|37 ZA1%Z(web site loyalty)7} =83F 221918 A=3}

H Stk

3) &A1& RS (Innovation Diffusion Model)
AFYA o)A o]Eof 7S F AR oA & Al (Innovation )

ARBIAIZE S o] F= A Abeloll A AIbE AR | FREFD)E T
ale] o]AEE dde] M AZ 7HEIA Utk Rogers(1983)E 821

Ao PGS vA= FQ3 Q9oF AhF ol H(Relative

Advantage), E#&A(Complexity), A& (Compatibility), Al 7FsA

(Trialability), 247154 (Observability == Result Demonstrability)

5719 7E-& AL Utk Davis(1989)2] TAM3} Rogers(1983)<]

HAR YL e TAMOA ANGT Y= TAME] 847 AHE
= FARF e FiFoldH B39 dSete MElE & 5 2
1

o 2y A9 #es TAMOML YAHoZ vHSA FA 2
A

A &2 AY Al AAH \[old S 2 4

(Knowledge) (Persuasion) (Decision) (Implementation)/ | (Confirmation)

2. 4} ApolES] H7}

AEIY] gk A1E]H, ZAAH o R B HelE 42711 Atk &
Al i AUZA Fo] o] dhfRtelA] &M FAORE o] FEHA
JNEIA ] S 7190] F4lo]l obd o] %ﬂlﬂ = Ark(A A

% . 2001). Lee et al(2000) ¥A717F 5 54 §§ Alo]Ee] W
Q%= (Visit Frequency)7l 2 274o] 11 Alo|Ed] gt &2 FA L9}
=L 7S AF3h st Bucklin & Sismeiro(2000)S 17 0] )

I

AOIEE MRSl dEd BAS FaAsHs Fok I Abe]Ed
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2 WEAEA AFAIZHDuration Time)3 dvrhv B2 oA 2%
Y=AE el = H oA F-(Pages Views)E sllGAIO|Eol tish W2
(Stickiness)E WER= F2WFebal sl AREAF BolA o] ] A}
olE 7t thdk AFE Ho(1997)+= € HIZU A EX(RFH AH| 29
THE, ARY AE AF, H=2UE AA) A} 7HZE (A
(Timely), 229 (Customer), =+ (Logistic), & 7] (Sensational)®] 3=
© 2 HrlelAth Liu and Arnett(1998)2 ¢ Alo|EQ] Hrigelo g A
He} Mu) 29 £ (Quality and Information and Service), A|Z=H A}
£ (System Use), A= (Playfulness) 2831 Al&" tjxjel =3
(System Design Quality)= A3}t Teo et al(1999)& ZZ oA
A8l QIEN AFE-S QIEIo] AAE] el g 8T Holehs 2
(A FE4). ABU Aol B AvIde A, TLE]3 Ago] ke
LE QA ARG A)olet SHskATh whebA 2 AT 22 A
Sl gk ) AllE 84 7S flaixe MES ZRI7E(R] ALl

)E &3k AREAEY] o] & E ol ek Aot 9 AClES FHS ¥
7hehe TRk 84S0l EdEolof & ZJlo® Erh

n

(e}

lm

w0

7737 B ) AbelE F7}

Holl A ZAIFe] AZIEL ATHFAIY 5. 2003). Paul Kim et al.(1999)
= A7 dEE ) A|EL] Hrt 7] SATHE ARIES] U, H

M
ol
o
e

1

S~
Rl
o
ut
o,
4
oo
ko
r'O
M
1%
&
|_\

2k, A=A, éﬁ«l HAAG FeE AASL vk Eysenbach &
Kohler(2002)= ¥ Sl AZAEE Hrte o A
BAF7]13#] A9, AllE HHIE S vid (ayout) ] 24, olsl7Fs,
ARES] A4, ﬂi‘@ﬁi P5E A5e] FEAFIt Fa3 AL
AAIBIL Atk Jadad & Gagliardi(1998, 2002)= & 51702] e Ul A
ABAEE AFete § ARIE &FE ERlste] Algatainh 7dv](1999)
v ABAE ) AlES] HrplEo s AE L, e, 54, bAkl B 7=
o Ao, £oE](2000)+ H7PIESE W8/, A4, 544 A
uAd, 715573, e, AR S 0] 77 E AlAstaL itk AP (2001,

)& 73R ) Afe|ES] HrprEe R A8hA AR, e,
%04** 73573, 7, A EeE Ade] o] 53 91, T4, HA4d9 1074
o] AEE AL Aok FAY 52002, 2003)2 ALHE ) Ale|E 7
PR HHe FH, HRe AYA, T4, FAA, 71EAA A, TA

A, dlulA o4, TR, A, HaA 1 1071¢] AEZ AFSIATE

Q15o] AAle] =

N

F

—
b
r
i)
B

AT AP E S AolE o] 8] A GFe FE R
A= BAsh= AoR AA *FFT AL ) Ae|ES] o]gAE )
BOE FEZARE AASIATE ZEAR] tIY AIERE H7EA 9
AT F Ae ARAEY AFS FHOE 199995H FEEo] AH]
2501 A7k A=to] (http://www healthguide.or.kr) Ale]E2] 77141
21 3 AE tFe R stlon Ao AREH FES A7 o] &8k
sl ArEH o g WYY E FES 6841 SR SIth 5
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ks & 213%elen Ol%g
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>,
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(F 2) S0 NBE He| ol

H A
Sh| eeuE® ¥ o
AR 1§ AOEE olgat Ao] ol&aA]
o4 Y| g At Ange S9de 3Eg A9
(Subjective Norm) oAl =23 GFTE A= AFEE] 7]elo] ¢
=3 AOIES olgaloF & Holeke AAAE
RS Azl A AARE ) A|E AR 9 e 29 F3t A
(Output Quality) A
DAH 34 | APAEL A AIES JEAEE B 2ad
(Perceived Playfuness) | ¢l 5718 £58 F dve U+
oA H F84 AR R ] A|EE o]&3l= Aol el A
(Perceive Usefulness) | 2 A Z Aolghe B9 AX
=R EE o|&3l= Aol AlAA A
Q% ALe T A7 ) AP|EE o] &3l= Ao] AAF, %
A 53 A Sol: wel @ Zoleks
W7] | (Perceived Ease of Use) o
N 5] Ax
N AH-H =
o] &2}e] AZAR AFO] E o 3 AL =
(Attitute Toward Use) &7l 82 9 Al =) iR AHEH
VSAE lojge aagu g ARlEd) ga ALgels
242 A7A Alol E 3k A =
(Behavioral Intention to Use)
ZA
| (e, AY) | YA G AOIE o8] B3t 49

&= T2 SEAFR(N) H| (%)
1}

A R 90 45.0
oz} 110 550

[e=]
29 HAgZAY 77 385
B sHAY 123 615
A3 A5 2 3 5

belA) 23}
=97 7&; 3HA] 78 24 121
A7 5 104 523
a7 47 236
o~ A7 21 106
= 2 10

=

BT S [0 7 380
ks 100 500
o5 W 22 110

2. Wao] A

NEATAN AHE SHETE FT

Fo) Aol G 2% 2o,

(E of\
4y b

SIS Lan g Aelse 4899 Aegs
(Actual Web Site Use)
BT o ARIER oA 81 ASH0E fEw

(Web Site Loyalty)

14 e A=

ATe AR E ) AlelEe] g7l i
Eo] TAMS "I7iEste] FEFa] nlX]
B Ao rpdA=e AR (SEM: Structural Equation
Modeling)& AHESIATE 217842 o dgel gk AA <l o] &

AL FAHT Y o
L AgHe AT A
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O B1F e AHAZA T2 A (32! 4) Hoke AP
A

| mReAe] Rdge oledd s |

R b AR 1T 0o H o o1 - -
WAlA] ZAMES Eak A0S BAST WA sl olnkeiA ol Suﬁﬁctlve .................................................................................................
orm
7HE AAsks Alolth whEba] RS B tre] mgAle]of A \ H7
A AoR AAEE g Jb B ARWAE A6 BRY 5 Quiput |24 Percived I U
- i} - = Quality Usefulness [\ 98| Website Use|
AT SHA g F-&35 M HSEFolth wEh B AFeAs * Attitude | 18| Behavioral +HH :
FEPFAE G DRHR ) AlolES] 840 JFE FE 23 Perceived ) AToward to Use|" fntention to Usg ¢ A
1| Perceived |/hg ‘4| Website
< BA57) Y8 ATEYI A AgET, AR (ATEY)S Pynes | | pae of Use | Loyalty
?‘:li_—"v(:):l—:]—_,_ Eﬁé‘g] X‘JELE j§7]—‘§_ %_(:5]_ _/'\‘xé% ﬁ;’_LEsoJ% Z_ﬂ}\]é—l_ 3;;’ _‘i,] e et eeaeaeaeat ettt ettt eheaeaeeeeete ittt eeee e haieieiaiaeieieneieaaeaans
] Independent TAM Mediator Variables Dependent
TEYS AAEATE 2 A7 FREARD S Q] BAETE AR Variables Variables
= =22 TP AMOS 502 AFS-3Th
(E 3) 2Yo| Mgt HHX|5
NS Z| ™D 25kx|
- TENMNT Lo TH
IV . OL":ILE-OB] u;‘l 01_.:[7_7 ]’Aé X near to degree of freedom
A EEA S | df The greater, the better
(Absolute Fit | Q(X*/df) <2: <3 ab
Measures) | GFI(godness Fit Index) >09; =08
3]
1 Q7R3 RMR (root mean square residual) <0.05 or 008
ZHBB32]4= | NFl(normed fit index)) >09
B Az A Aotel AL 2Ae] AW )EFL oA 723 (Incremental Fit| AGFI(adjusted godness Fit Index) >09: =08
i it 1 >
TAM (Davis, 1986, 1989), TAM2(Venkatesh & Davis, 2000), 183 Meas‘fres> CF{comparative fit index) =09
) M AR | PGFI(Parsimonious godness Fit Index) | The greater, the better
ICTAM(An, 2005)2 EHZ AZAE ) Al|EQ £8P E o3} (Parsimonious
7] 98 W7} waoz AAsAT) Fit Measures) PNFI(Parsimonious normed fit index) | The greater, the better
123 9] 21=(Model Identification)< At AFHEE o] 7EX]U= B O
2 elEed 4 YA Gng WlsE Aolt, PRI By G 3ol AN BYel ARE B Ago] mE QPR B
A BHrl= FRA 1R E0] 1A Auh} HIEAE Amns A3} Ql X3 (Overall Construct Model)9] A=A3+= (F 43 2t} 4
B 2 & oo PRIEAe) BRe) AR Wk G 93 Pl 718 277} ARPAFQ=195)F A2le BE AT W57} B
o2 HAFAF(Absolute Fit Measures), o4 %A 5 (Incremental o] MR)A] BEal= Ao Yttt weta] dERES £8ste] M AE
Fit Measures), 7ZFg5-8Fx]4*(Parsimonious Fit Measures) 52 ©]-83H} < 3= AL FE7t S AoR wuEo] o] AP E ] 9
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st} FAHR|G(MI: Modification Indices)E AFESIATE FAAFE A

TR AREE I A F Jde 7S AASHE AS=E Joreskog
]

& Sorbom (1993)&= Ao 5014 BAQl Z-g-o= 100

T 9lk gepa B APeAe] £ARSE BEA 102 48Tk

Ax
O

PN

1T
vl

\/

oex

|7<-I
oS

o
0%l

7t

-
-

23 X df |QO¢/df)| GFI | RMR | NFI | AGFI | CFl | PGFl | PNFI

0!

T9RE| 86039 | 18 | 478 |0920%* | 0177* |0927** | 0800% |0940**| 0368 | 0463

i~

23 X df |Q0¢/df)| GFl RMR NFI AGFI CFI PGFI | PNFI
AT 487969| 25 | 195%F | 0630 | 0350 | 0584 | 0334 | 0592 | 0350 | 0405
acceptability : **(acceptable), *(marginal)

B 7o) SAASE Aol A UAH A2E 92D $HEY
< (¥ 5)¢F 2t
(OE 5) 438 o7y
\ H1-2
Subgective
1 Nomn H4-2
H1-1
e Perceived Actual
¥ Perceiv c
Qutput |2 " y  HA 4
it - ‘ - Website Use
Quality Attitude  |ue-1 Behavioral wg_}
He-l v H3-1 H5-1 Toward to Use| |[Intention to Use
Perceived Perceived b2 A 70 Website
Playfulness pz-gFEase of Use Loyalty

| s He-4

A

T4 ATEYe A HSAF (F 59 o] X¥=85614, Q=476
GFI1=0921, RMR=0178, NFI=0927, AGFI=0801, CFI=09412 Hj
RRo AP FAFIL FS AOE eht £4 ATRFS [P

Byow #uy 4 gtk

acceptability : **(acceptable), *(marginal)

2. AF7HA

HO
i)
lo
4
o
2
ot
lo
o
il
il
N
MN
|o
il
)
i
tlo
i
o
_0|L
)
T
o
iy
vy

Fishbein & Ajzen(1975)& F¥2 e "2l tie & Ty
12 ok 2 AFelds 3
HE ) ARIEE o] &3t o] o] §3kA] e AR ATl 93t
o] Axet MRIA Fo3 TS HAE AFEEC] M 9 AIEE
ojg&of & ZHolgl= AAHERE Hostty. TRA (Fishbein & Ajzen,
1975)9F TBA (Ajzen, 1991)8] AFoM F74 Ee 5ore] 44
Al AR a0 R Agate Aol AFHIU & FHH S Aol
FNAF7} viAskA] FristE FS e =u, Al2" AARE
S T71HAE ST S AYeA Fth(Venkatesh & Davis,
2000). Taylor & Todd(1995)= F#24 o] Aol thah 85 <)ol
frolgh JEFs nXE AR HASsk o™ ¥EH, Mathieson(1991)> 5
A qilo]l ARgel tigk FeEe] ok JaFe XA Fv AoE
AZ3AE TAM3 TRA Q) v W A7 (Davis et al. 1989)o1-E 247
TrHel QAAE FEAH AR o] o R AN FF ool fofdt
& HXA Pt AAE TAMOE ZH6A] Fgkod, FF A7
FdS AASIATE g Kelman(1958) 791 Fthfiolr] £

wg Aztsle Al AzF o el

ol

]

ol
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A FAFIL A5 skl FuH 9 9T WPk 2O A
Qrstelth L) Aol AR F88 Bulk Ao AES
SAsHE A% Gl AH91e] e dste] ARHoR e ol
oA M S F= AOE VertHBlau, 1964 Potfer
1981, 1982). ML A2"S o] 8o 2H s 58 i ol

=

o2 7PHA0 R on|AE AN F YSL A 7sHA Dt} Venkatesh
& Davis(2000)+= o] gt o] vig o R F32 o] oju|A|of A(+
o g HA, oulAE A4 H846 (el L WAL 2
A<

ES

o 3
Zystgrk web 2 a7l Fud pEskel At 9
o) 1S thesh 7o) ARSI

ﬁmlov

(DK 1-1] 349 HS A" 840 fost Ao Jgs n|E
ZRAe]tHSN — PU)

[P 1-2] 34 FHS A AolEe] AL fFol3t Ao HJgks
u]& Zo]th(SN — LO)

;‘<E1
D 1-3] 84 12 AAE #7314 o3 Fo] &= vE A

)] AL 7178 ) AlelEe] AR gl AR e
‘%}f‘&t‘r. Al @A oo ® ARARe] AEM A
2z e =AS I8 gtH(Venkatesh & Davis, 2000).
et Aok theo] e A|ARlE EFhe Ao 479
o 7P =2 A A8 7 A A"E MY eith(Beach &
Mitchell, 1996, 1998). AbrEo] G730l U] AREsh= AlZ=H oA o

WA ANE Qb 32H9 AZdoleks AR £8 Ak ik

i
(7
o
I
N}
>
5

AR 4 AolE9] £829) 14 150

m°1‘

4 Atk Swanson(1987)> 28] A3 JHx3|0] AL HAAA}
A FEAA T & ST DeLone & McLean(1992)
BAZEe] A3t Aste] Fol AHAZT ALge] W wAE Az
AABHATE Lin & Lu(2000)8] A7l JHAIZE ] o]
AR 843 AR AL frele o] WA Ao et
. Venkatesh & Davis(2000)= ZA3te] A2 X H F-8A40 A (+)
kS =tk AS =9sIith M3 (Bailey & Pearson, 1983:
Delone & McLean, 1992; Seddon, 1997, Lin & Lu, 2000;
Venkatesh & Davis, 2000: An, 2005)& &3t & AFoA A3}
A3} AsEAsE A Agsle] 7S et o) ARt

V)

o

0g

o 3 0 1o o o
L
oo Jy

(7 2-1] A3H(AHE 2 Mu]2)9] FLS AxF F3|Ao F23 A9
G HE RAoltHQU — PP).
(1M 2-2] A3 (AHE 2 Mu]2)9] ZL Axd FEAo 238 A9

F&Fe A AetHQU — PU).

[7Hd 2-3] AR 5 An|2) 9] A2 IAE ARl #23
g9 d¥F= VA ZItHQU — PE).

[DH 2-4] AR 3 Au|2) 9] A2 g Apo|EL] FA kel 23
el G VA AoItHQU — LO).

3) SIXIE Faldnt TAMHF(QIXIE FEY, AFZHIY, ARZEHE)2A2|

1A
AAE 32 9 AlolES Foze-g Fa 249 578 5
T Qs We o F AHoE 4= 9lt} Csikszentimihalyi(1990)= A3
TH= "2 F8% Hxola sl EARH AEA AT e &
Aol QA E Eebete B3 wgolt) sta gojstal Jom, ol#gh A
Bjoll A AlgEo] AlaElFe] AFezkgo] Hrh Az o] Hnky Aystal
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Atk Webster £(1990)2] Aol Qxg -34S AFERo] B Lo
Ae A Je As S Ighbaria 5(1994)> A2 AlRg-o]
Zb Yi-E7] 82191 A" {34 BFo] o
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B GRISHATE An(2005)= JAAH FEAJo] ARG Fol ol 78
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= AR Tl Qo] QIEdHo] 2 ARR-H A o] R ] A EX¢HA|
83 291dE Witk AR H AL F8A4o ik ks B8 A - 7
PHOoE ARl tigh AFool] AAE dee ¢ UrHDavid et
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Davis et al.(1989)

FERE NEUEE dZaE, A2E A

lo
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E6) A%
=2MA i N
Igbaria et al.(1997)| SIAIE F8AL AXH AFEHA A 7t JekS vF
Gefen and AAE F843 AAE AHEEoldS Birol ks 7|
Keil (1998) 2 ok Ak
AAE F84L Bl o] F83 44 242 Ay
Hu et al.(1999) 3
A7t foldE F83 AA AR} ofd,
3t By 484 A zele] 40~60%<, AH- <
T Aol9] 34~52%% AWdE & A}ﬁlﬂ GF ZZA|~
Venkatesh and _ _
. (FHAQ ZE, A, o|uA)) e} AA =T Z2A A(F
Davis(2000) q B, AR A, A3 AN, A7 Eol4)
=AML 8o S8 JIS mFS.
oJztel v W w gzl 7)EARE-E AZtE {84
Venkatesh and ofs o 7FetAl 9T Woke. dAe A7 Lol F
Morris(2000) A2 g s o wol J Wgko), 44 xEE
A7kl wEt A

Agarwal & Prasad(1997)2 S£&HSE Ao ¢ o] 8 9F x|4:5

o] ARE TR e] 2820 7 =43} Y, Karahanna et al.(1999)¢] &7
A AFER] AE ALEASE TEse] TENFE 83 ALH AL
olgl= R Tt SASATE o17ok2002)= TEHEHUTE A&HH
Q) AEOES FAEE ST, An(2005)E EEMSE 9 Al]E
HAES SRS AT, AYATE o] X ATOIH TAM
Aol TG AAAA 9] 7Hd S o3t 2ol AA skt

DI 4-1] A8 78732 AFEE =l frol3h Fo] JaFe mE Aol

[DH 4-2] A8 /842 AR Eeledl o ol dFs vE

[DH 5-1] A8 ARG A F-8730 Fel3 o] d3d=

N

AR S

N
Rl
o

m

o

829
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A 163
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[DHd 5-2] A8 ARSH g2 AREEI el frold o] ddFe vR
Zo]tHPE — BI).
[ 6-1] AFEEi == ARSI Fel ol o138 o] d3d= v Ao

tHAT — BI).

DI 7-1] AR Fo e §) ALClE AAARGS] frojgh o] ks
u 2 Zo|thBI — AU).

D 7-2] FEe= ) AlRlE SAE fofst Ao 43S n|
ZolthBI — LO).

[DHd 8-1] § APelEC] AAANS-S ) AIE TA=e] fojst A

3k A Zlo|th(AU — LO).

i)

Lo

=z
V- ’%‘6‘:-:@-

L A=A = el 24
1) d2ld 24

2127 (Reliability )= 574 Aol Sap7F 50104 &2 A&, 5 54
gk 7igoll ko] wHEA o A
AEE ougth A= EE SA sk Pde ASFAEE(
Reliability), WHE21Z] = (Split-Half Reliability), &322 (Item-Total
Correlation), WA YA (Internal Consistency Reliability) S o2 7}
2l ol Sl & Ao AFA FAolME GE T o] yAHdH
el oJ Azt AF3kAT
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(B 7 E=EAZEM

2ol

o
H
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&
=
i
1o
=
u
0z
HI
_|_1_

B4 A Hxg=4 | HIEFT | Cronbach's Alpha
FHA T+ 5 5 09067
=Yus | A7 4 6 6 0.8095
34 5 5 08396
&4 9 8 09461
o2 AR O A 6 6 09495
AHEE 8 6 08992
GRS 3 3 09099
PR f—gxﬂ/«}% 2 2 07615
L 5 5 08818

2) BfEd

HI
_]_I_

Bk (validity )& ZA 8177 sl Aol 442 A8s) 243
e Uehils de wan, =, %@m»gom ﬁ:—@% 2

A SE}

o offl nZ rir

3
A ZjA]——— el = Q218 (Factor Analysis) g AFE3Ith Q<Q1E4]

TEAo] wel SAA QR (EFA: Exploratory Factor Analysis
I 1A Q0B (CFA: Confirmatory Factor Analysis) .2 Wth
EFA& o240 s AASEAY AHEA e Aol A7) Biks
Tpotatr] 9%k © A BAE 7R EAWolH, CFA« o83 Wi 3
o Mg 7 IAE el AR w2 dEelA 8RIEAE shE ATE
ettt weba B Aexe ol &4 w7 slell AR fIALelE 84
o e F wssel BAE ve AYas] Rl B PARE
CPAE AHEaISIT, T4/ 21) CFA $423) E 83 Zol E 2

AL A= FrPledd BE2eE Aoz Yeytth

oo

r{m

-

|

O:

(H 8) T/IHE(L221)2| CFAQ| MBt= TI}
ESERE TS
2¢ si= | gm| O | ¥ df |Q(x2/df)| AGFI | CFI | NFI
T+ 5 | 4 | 083310184 | 3 337 | 0444 | 0821 | 0817
Aol 4 6 | 6 | 0918 | 53187 | 9 591 | 0809 | 0881 | 0.862
£34 5| 5 | 0945 | 32461| 5 649 | 0835 | 0934 | 0924
£EA 9 | 9 | 093 | 60773 | 20 304 | 0882 | 0968 | 0954
AREHOA | 6 | 6 | 0935 | 39747 | 9 | 4416 | 0849 | 0973 | 0966
AHEH T 8 | 6 | 0852 | 98191 9 | 1091 | 0655 | 0.887 | 0878
PASERS 3 | 3 | 1000 | 0000 0 - 1.000 | 1.000 | 1.000
AR A 2 | 2 | 1000 - - - 1.000 | 1.000 | 1.000
AT 5| 5 | 0970 | 15633| 3 317 | 0909 | 0983 | 0976

(G 8)ollA AFEEELI T (B9} AAARE(AU)S] 2918 =7} 370
IFelE CFA #2418 & 5 RU1 WEel 18y 2 4@401%191 2119

ol

%—3 ot} l‘;c*_.gﬁr HEO = (F: 32,9815, pl0.01). Nxﬂ/\]»&(F 76.1495,
p(0.01) O bt ATt vl B A0 vehgih

SolH o RA S AN T 7t 29107 ol 29l Aol B
Jo
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(H 9y Z 209 AEEM
SN QU PP PU PE AT BI AU LO
SN Person Correlation | 1.000
Sig.(2-tailed) .
QU Person Correlation |505** | 1,000
Sig.(2-tailed) 000 .
PP Person Correlation | 696 | 584** | 1,000
Sig.(2-tailed) 000 000 .
PU Person Correlation |496%* | 731** | 602** | 1,000
Sig.(2-tailed) 000|000 000 :
PE Person Correlation |345%* | 716%* | 393** | 710** | 1,000
Sig.(2-tailed) 000 000| 000| 000 .
AT Person Correlation |521%* | 623 | 640** | 766™* | 565** | 1.000
Sig.(2-tailed) 000] 000 000 000| 000 .
BI Person Correlation | 512%* | 544™* | 585%* | 667** | 465** | 733** | 1,000
Sig.(2-tailed) 000 .000| 000 000| .000| 000 .
AU Person Correlation | 154* | 178 | 253** | 315™* | 163* | 300** | 437** | 1.000
Sig.(2-tailed) 012 012| 000 000| 021| .000| 000 .
LO Person Correlation |592%* | 6417 | 634** | 629™* | 475** | 586™* | 592%* | 199™* | 1,000
Sig.(2-tailed) 000 .000| 000| 000| 000 000 000| 000
% 50005, *: p(001
2. 7Hd A5 Az 4l a4
oF AolH AEHe RYo2 ANY FHH LYY BYS /|F0
2 448 1S AZAAT M FEeiNE B AFoE fo
= 005904 t7h 196 0% 3tk (18 6)3 GE 100 FHEF ] A
ABASS HAUEE HATT AT

(A8 6) TE=Ye =

‘ 028%**

] Subgctive
Norm [
% 0.028° 0.2617"*
i Peceived Actual
t t 0.266™% EICeIVe . )
M Quuai}[l Usefulness |\*%2 05357 Y 044 Website Use
Qulity |\ /L Attitude Behavioral -
0312 v 0265 . "~ A Toward to Use| |Infention to Use\ Y - '
Ny Perceived Perceived |5 g7p y 02 Website <
Playfulness Fase of Use Loyalty
-0.039 A
‘ 0.294***
0.361**"
**PO5  *** P01 -+ a Not significant
(GE10) 78 AFZEe| Ik AT
nESYNES JX|X
| Hz | EeAs| mzex | TENT | gojaz | ZHEAA
(critical ratio) S8
Hl-1 | SN—PU | 0028 0054 0516 0606 7\ 7}
H1-2 | SN—LO | 0279 0,049 5731 0,000 B
H1-3 | SN—PP | 0538 0047 11411 0,000 R
H2-1 | QU—PP | 0312 0047 6612 0,000 Al
H2-2 | QU—PU | 0266 0,064 4118 0,000 Al
H2-3 | QU—PE | 0738 0053 14.030 0,000 RE!
H2-4 | QU—LO | 0361 0,053 6752 0.000 B!
H3-1 | PPPU | 0265 0063 4184 0.000 RE
H3-2 | PP—PE | -0039 0058 -0.668 0504 712}
H3-3 | PP>AT | 0294 0.054 5473 0.000 A
H4-1 | PU>AT | 0529 0.069 7639 0.000 e
H4-2 | PU—BI | 0261 0071 3660 0.000 A
H5-1 | PE—PU | 0401 0,060 6636 0.000 A
H5-2 | PEAT | 0077 0059 1298 0194 717}
H6-1 | AT—-BI | 0535 0072 7452 0,000 A
H7-1 | BI=AU | 0437 0,066 6599 0,000 A
H7-2 | BI=LO | 0262 0061 4296 0.000 A
H8-1 | AU—LO | -0023 0053 -0426 0670 7\ 7+
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frol 0041, tEH(ILAFAF) ] 0775, frol 0059014 FAHLE 9
A e ALz yehyg 7M. 714 EH ol Venkatesh &
Davis(2000): An(2005) F2| Azt Wi =A vebsith T34
o= 72 A=A el 0279, tgke]
AXSZ Fost Aoz veht 7ML Ad

o
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-

ol FAd5el gl dF
5725, frel+F 005904
Ak FHA ol F3]4del A

©] 0538, tFtol 11411, ol 0059014 SAHLZ wl¢ fost A
2 Uehd 7HE A ESI o= r
Aol g8k mzIttE 7]£9] A (Venkatesh & Davis(2000):
An(2005) 5)elA B} o W Eo] SHWFQ F32 o] & A
o] HFEFPNA SHAF AAE F3 = Fo IS mA= A
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o] 0312, tFHIZARF) 0] 6612, -2 005004 EAHOZ F2)3F A
o2 vehy 7HdE g EAY A do] TAMHS(AAE -84,

AREE] Hol)oll A A ok A AEAT whel 027634 0738,
tgkol 4358, 14030, -2l 0059014 wj$- F2]3 Ao g Yeht} 7pde
A= ATE o= TAMFZ FEE tifE9] 7|E A9 235 tAl &l
8 Fv AFAE HAFAATE 123 Ao AL A" {§-874 Hrh AR
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OJ<E 005014 FAIH LR frojete] 72 e = ek
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AR frEde] TAMHFRQIAE F84, ARFEIE)d Fo] Jas
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M ARAS 0039, tih 0668, 24 005904 FolaA] ke A
o2 Vel 72 717 o

4) TAMEH(IX|E FEL)1 TAMHE(ARZEHE, HEe|=)ol| O|Xl= et

H=
(=F=)

o]

RS

A

A

H F8A0] AR RISt S Folkel A JEFs Tk M A
Yol 05503} 0254, tzko] 78923 3510, Fo5F 00594 EA|
ok 2o ® yeht 7ML A EATE o= 719 TAMA
T Ao} Fe Ao E e

N

% 3

!

o~
|o

2~
T
=
Gkl

e
Lo

i

5) TAMHA(ARZHIE)7} TAMHF(QIX|E 7Y, ARBE=)O| Olxl=
7

o
S

o9t

4=
Ro

AHge) ego] AE F840 o) A Frhe Tl FuA
kol 0398, tEke]l 6713, Fo= 005004 EAZ SR
ER} 7S AW EYT) ol /1Ee ATe} BU AAE KTy 9



170 frfeit@ffise 25254 19

oh I3k ARE-e] o] ARREIE Ao S wxithe TS 5
A E fFolatA] Hsted 71ZE AT o= Davis(1989)2] 7|& Edo
A FAEE A wiAEE= 23 elt Adams, Nelson, Todd(1992),
Agarwal, & Prasad(1996), Chau(1996), Koo(2003) £9] AFA}E0]
AFE9) FOHAZLE QENEAREA AHAQ FTS WA ek
Hyoh dAeh= Aolth F AR WeAd ARSEIE] AP A F3F
2 F4 %7 AT FEHS Bol] AR JFL = 2
Tk OIS A8Sl Be19e) MU olul AUEE 489 VIS

O & Wrolzo]i 9lom ARE-9] HOAS A F
akaL Stk AR S HATEl ETHARE R, 2003).

6) TAMES(AZEE) 2t TAMENBSOIZ)0f 071 2 25

AHEEIETE AFolEel Ao JFs Fre M AEAST el
0538, t#ko] 7387, &< 005004 SAHCE frolgh Ao ® eht
7HEe QYA o) 7]£9 Davis(1986), Venkatesh &
Davis(2000), Koo(2003)¢] A7+A e} FLtA Uebstth

7) TAMEIN HE0| 50l SHHA(AMAIR, SMT)0 07/ Hat HZ

TAM L’\(ﬁﬁ%gllx:_)ﬂ TEHF(EAAE, F8E)l B FF=
The 7Hd2 A2A15 %ko] 04373 0262, take] 65933} 4287, fo4F
005914 %741;—‘123 FoT Aoz yehy 7P AEEHA. o= 1S
9] Fishbein & Ajzen(1985), Davis(1986) £2] A2 3}9} TU35HA
ehdtek

AN

£

AR A9 29 B4 171
8) SEHDMMAIR)2t SEHNSYD)| 0|Xl= & 43

Ol FALTt FAE o IS Frhe M AEAST ol 0023,

7 q
tgkel -0426, 4= 005904 SAXHCE {F28HA] &3t Ao 2 Yeht

& Aol SHHT7 TAM Mg w7 zste] FE5s
oRIEA] i TAM w7 aste] 245 fste] ddads &
oh a4 AR AFHA] JdAdAE Yele 4
(Direct Effect)$} bl Ate] Z7haRo) oa) ujzfE]o] J3ks Hh=
Had(Indirect Effect)2 AT o vk & A7 Syl T5
7o AtEs FAATE GE 113 o] Azl A(QU)ol AAIA
(AU)el o] TAMS wiZlEx7t 71 & Ao=Z vepylth

ofk
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oK xR oo
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EErE

CE 1) SEHSet SEHp7E olatgnt 24

42 Z£g1} SESk=in: g | ZHEen MY
SN—AU 0077 0.000 0077 TAM w7}
SN—LO 0323 0279 0044 TAM 7|
QU—AU 0.187 0.000 0.187 TAM w7}
QU-LO 0469 0361 0.108 TAM w7}
PP—AU 0.124 0.000 0.124 TAM w7}
PP—LO 0072 0.000 0072 TAM 7|
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AR, B A7 = Asd1(Davis, 1989: Moore & Benbasat,
1991: Taylor & Todd, 1995: Venkatesh & Davis, 2000)o|4 =43t
FHA o] oAl A(+)] FIS Frhe A v E FHA F
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Summary
The Analysis of influential Factors for the
Acceptability of the Health Information Website

Taemin Song

This study suggested a new research model using TAM (Technology
Acceptance Model) to empirically and theoretically verify the acceptance
behavior of the internet users for the health information website, as the
availability of the health information through the internet website is
rapidly increasing. In this proposed research model: the Subject Norm,
Output Quality, and the Perceived Playfulness were used as the
independent variables; TAM variables, including the Perceived
Usefulness, Perceived Ease of Use, Attitude Toward Use, and the
Behavioral Intention were used as the mediator variables; and the Actual
Use and the Website Loyalty were used as the dependent variables to
measure the acceptability. The sample included the members of the
Health Guide (http://www.healthguide.or.kr), and the SEM (Structural
Equation Model) were used to empirically verify the hypotheses of the
research model. The concluded study results analyzed through the
verification of the hypotheses were as follows: First, the individual
subjective norm affected the continuous use of the website (Website
Loyalty); Second, the output quality was the significant key factor to
positively affect the playfulness, usefulness, ease of use, and the loyalty.
The most hypotheses of the conventional TAM were supported; Third, the
behaviora intention significantly affected the actual use and the loyalty;
Fourth, the mediating effect of the TAM was very significant; Fifth, male
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users were highly acceptable to the health information website than
female users. The acceptance of those who engaged in the health and
medical professions were higher than that of those who in any other
profession. The significance of this study was to show that the
acceptability evaluation for the health information website can aso be
described by the extended TAM applying the evaluation tool for the
acceptability of website to the acceptability evaluation for the health
information website.



